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ESMO is the leading European professional organisation for medical 
oncology                                                   

• 15,000 oncology professionals from over 134 countries
• Over 500 expert committee members
• Society of reference for oncology education and information
• Committed to supporting our members to develop and 

advance in a fast-evolving professional environment

Membership

THE EUROPEAN SOCIETY FOR MEDICAL ONCOLOGY - ESMO



ESMO MEMBERSHIP

North America 9%

South America 6%

Europe 55%, of which Italy is the leading country

Africa 5%

Asia-Pacific

25%



Medical Oncologists play an important role in cancer

 Treat cancer patients and engage in cancer research

 Coordinate multidisciplinary care

 Administer cancer medicines and therapies to patients

 Manage the side-effects of cancer treatments

 Perform clinical trials and translational research
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THE ROLE OF MEDICAL ONCOLOGISTS



ESMO’S MISSION

Facilitate 
equal 

access to 
optimal 

cancer care 
for all cancer 

patients

Advance the 
art, science, 
recognition, 

and practice of 
oncology

Maintain liaisons 
with other oncology 
specialties, cancer 

leagues, universities, 
patient groups and 
where appropriate, 
the pharmaceutical 

industry

Disseminate 
knowledge in 

oncology to cancer 
patients and the 

public

Promote education 
in oncology to 
ensure a high 
standard of 

qualification of 
medical oncologists 

within the 
multidisciplinary team

To educate and 
train 

persons involved 
in clinical cancer 
care and research

Improve the 
quality of 

prevention, 
diagnosis, 
treatment, 

supportive and 
palliative care

ESMO 2020 VISION



 Scientific Research

 Clinical Practice Guidelines

 Continuing Medical Education

 Public Policy 
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PILLARS OF ESMO ACTIVITIES AND COMMUNICATIONS



HOW DOES ESMO COMMUNICATE  ABOUT 

WHAT IT DOES?

• Website 

• Scientific Journals

• ESMO events

• E-news

• ESMO magazine 

• Social Media Channels

• Press Office



The media have a powerful role to play in cancer 

communications

…and with great power comes great responsibility

…because people tend to believe what they read 

or hear in the news
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COMMUNICATION CHALLENGES IN ONCOLOGY



We now live in an era of ‘fake news’, and 

‘alternative facts’. 

Our challenge is to effectively communicate 

complex cancer issues to a variety of 

stakeholders in a clear, concise, consistent, 

accurate, and reliable manner.

Membership

COMMUNICATION CHALLENGES IN ONCOLOGY



Many problems in the world come from 

misunderstandings or miscommunications, so 

communication in any form is a challenge. 

Communicating about cancer is doubly challenging

• Cancer is a complex systemic disease 

• Cancer can affect people in different ways

• People have misconceptions about cancer

COMMUNICATION CHALLENGES IN ONCOLOGY

My cancer ≠ Your cancer

Cancer = I am going to die



There is so much information out there.

Information on cancer is increasing faster than we can 

keep pace

Some challenges in communicating about cancer are:

1. Deciding what to report

2. Reporting in a fair and balanced manner

3. Framing the issue within a broader context

4. Choosing credible and reliable sources of 

information
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COMMUNICATION CHALLENGES IN ONCOLOGY



Stories that sell versus Stories that matter

Membership

DECIDING WHAT TO REPORT



THE KEY IS TO FIND STORIES THAT DO BOTH



Deciding what to report should be based on news that 

actually affects people’s lives, even if sometimes 

those stories may not be ‘best sellers’

• Cancer prevention can be boring, but 40% of 

cancers can be prevented

• Early detection and screening programs may not be 

always interesting, but chances of survival are 

greatest when cancer is detected early on

• New medicines bring hope, and we are happy when 

they do, but if they are reported with ‘hype’ or are 

exaggerated, those hopes can be false
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DECIDING WHAT TO REPORT



Societies like ESMO communicate news to the 

media…and the media communicates them to the 

world

It would be interesting to ESMO to understand how 

different media outlets decide what to report on
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DECIDING WHAT TO REPORT



Most topics are not ‘black and white’. Therefore it is 

important to:

• Investigate to find the causes

• Report on the topic from different angles

• Objectively present the ‘pros’ and ‘cons’

• Be careful not to throw stones

• Provide enough information to empower people to 

make informed decisions
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REPORTING ON CANCER IN A FAIR 

AND BALANCED MANNER



A valuable service the media provides is to explain 

topics within a broader context, walking people 

through an issue from the simple basics to the 

more complex issues.

FRAMING ISSUES WITHIN A BROADER CONTEXT



Rachel Maddow, MSNBC News -

Her news show is considered one of the most 

popular cable news channels in America because 

she provides in-depth information about issues she 

reports on                                                                                                   

 What the issue is

 Why it is important

 Why are we talking about this issue

 Detailed background information

 What can be done to resolve the issue

 Where to find more information

FRAMING ISSUES WITHIN A BROADER CONTEXT



Some suggestions

 Talk about general principles

 Identify with larger themes

 Cite important health documents

 Search for answers to new questions

 Remain informed

FRAMING ISSUES WITHIN A BROADER CONTEXT



Talk about general principles: Health is a human right

Article 25 of the 1948 United Nations' Universal Declaration 

of Human Rights’, declares health as a human right. 

“Everyone has the right to a standard of living adequate for the 

health and well-being of himself and of his family, including food, 

clothing, housing and medical care and necessary social 

services."

FRAMING ISSUES WITHIN A BROADER CONTEXT



Identify with larger issues, for example health economics

 Make an economic case for cancer prevention

 Show how early detection and screening can lower long-term 

health costs

 Talk about women’s cancers within the context of women’s 

health in general

 Link investing money in cancer control to saving lives

FRAMING ISSUES WITHIN A BROADER CONTEXT



Cite important global health documents, like those at the highest political 

levels

2030 United Nation’s Sustainable Development Goals

General principle: Leave no one behind

• Goal 3 is ‘Good health and well-being’ for all people at all ages

• Target 3.4 is to reduce premature mortality from noncommunicable 

diseases (NCDs), including cancer, by one third by 2030 

• Target 3.8 is to achieve universal health coverage
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FRAMING ISSUES WITHIN A BROADER CONTEXT



Search for answers

Universal Health Coverage

• How do we achieve it? 

• What services will be offered?

• Who will receive those services?

• What portion of the costs will be direct out-of-pocket costs to patients?

• How can we assure that no one will be left behind?
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FRAMING THE ISSUE IN A BROADER CONTEXT



Remain informed

The World Health Organization passed a landmark Cancer 
Resolution dated 31 May 2017, which ESMO supported
http://www.who.int/cancer/media/news/cancer-prevention-
resolution/en/
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FRAMING THE ISSUE IN A BROADER CONTEXT

http://www.who.int/cancer/media/news/cancer-prevention-resolution/en/


Resolution WHA A70/A/CONF./9 "Cancer prevention and control in the 

context of an integrated approach" 

 Updates the 2005 WHO Cancer Resolution

 Addresses not only prevention, but also timely access to treatment and 

care

 Adopted unanimously by 194 countries who have committed to 

 Fund and implement National Cancer Prevention and Control Plans

 Assure robust data collection in cancer registries

 Strengthen healthcare systems to provide timely access to cancer 

services

 Optimize the oncology workforce

2017 CANCER RESOLUTION: 

WHAT DOES IT MEAN?



STILL A LOT TO COMMUNICATE ABOUT

• Late diagnosis – Patients delay going to the doctor

• Poor communication – Many patients do not understand that 

metastatic cancer may not be curable

• Lack of adherence – Patients do not take oral therapies as 

prescribed

• Limited access / affordability – Financial toxicity

• Fragmented care – Delays in doctor visits, multiple doctors in first 

year of treatment

• Loss of follow-up – Many patients do not return for follow-up visits

• Adequate pain control – Assure best possible quality of life

• Cancer as a chronic disease – a cancer diagnosis is not 

necessarily a death sentence



Choose ESMO as a reliable source of information

• We have a rigorous decision-making process about what to 

report on

• We strive to report in a fair and balanced manner 

• We are engaged at the EU and WHO levels in order to 

frame issues within a broader context

• We choose credible and reliable sources of evidence-

based information and include expert commentaries

• ESMO’s vision supports the WHO and UN call for universal 

health coverage for everyone at all ages

• As of 2013, ESMO has been granted ‘official relations 

status’ with the WHO, which means the WHO looks to 

ESMO for scientific and technical expertise on cancer

CHOOSING CREDIBLE AND RELIABLE SOURCES 

OF INFORMATION



WE NEED YOUR HELP

We cannot communicate effectively about cancer without you!

We communicate to you

You communicate 
to the world



ESMO’S LONG HISTORY WITH ITALIAN ONCOLOGY

The Italian constitution proudly upholds the universal right to health and public education

Italian oncologists heavily contribute to advancing cancer care in the global oncology community

• ESMO-AIOM reciprocal membership agreement and collaboration

• ESMO Open is AIOM’s online open access journal

• ESMO participates in the annual AIOM Congress

• ESMO EU Public Policy Chair – Paolo Casali

• 2017 ESMO Congress Scientific Committee Chair – Alberto Sobrero

• ESMO National Representative from Italy – Stefania Gori

• AIOM Board liaison for ESMO – Massimo Di Maio

• WHO oncology workforce survey – Giuseppe Curigliano

• Italian ESMO Presidents

• Fortunato Ciardiello, Naples: current ESMO President 2016-2017

• Maurizio Tonato, Perugia: ESMO President 2000-2001

• Silvio Monfardini, Milano: ESMO President 1985-1987



30

SEE YOU AT 

ESMO 2017!

More info on esmo.org



esmo.org

twitter.com/myesmo

facebook.com/esmo.org

youtube.com/user/ESMOchannel/

plus.google.com/+EsmoOrgMedicalOncology/videos

linkedin.com/company/European-society-for-

medical-oncology

FOLLOW US ON: 

Contact the ESMO Press Office: media@esmo.org

mailto:media@esmo.org


THANK YOU!


